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Polish-German Co-operation Week
Advertising proposal
17 June 2016 will see the 25th anniversary of signing the Treaty of Good Neighbourship and Friendly Cooperation between the Republic of Poland and the Federal Republic of Germany.

This is the perfect opportunity to take a look at Polish-German relations and think what they will look like in the future. What can be done to turn the model co-operation between the European neighbours into an example not only for the European Union but the whole world too? What have we, as citizens of Poland and citizens of Germany, gained from it and what do we stand to gain still in the future?

Therefore, we have planned a special Polish-German Co-operation week for Gazeta Wyborcza and its supplements.
This campaign will run from 11 to 17 June 2016 and will be supported by editorial promotion.
We are looking forward to publishing your advertisements!

Planned topics and places of publication:
· 11 June 2016 - Gazeta Wyborcza, pages of Magazyn Świąteczny – opinion-making weekly with articles, talks, and interviews with the most prominent politicians, philosophers, and artists from Poland and abroad.
Planned topics: a material about German art, culture and history in the Life & Style section 
Publication day: Saturday
Length: at least 2 pages 

· 13 June 2016 - Ale Historia – a magazine for everyone, not just history buffs, presenting both modern and ancient history.

We are planning a special edition in collaboration with the Foundation for Polish-German Co-operation. This edition will contain tests dedicated to Polish-German co-operation, including but not limited to the behind-the-scenes look at the meeting in Krzyżowa.

Publication day: Monday
· 14 and 15 June - Gazeta Wyborcza, economy pages
Planned topics (to be selected from the following topics): 

- A list of Polish products the most frequently bought in Germany 

- How Germany cleaned its air: green power industry and transport. How many years and how much in subsidies did Germany need to eliminate smog.
- An interview with a German management expert: what management style is currently prevalent in German companies? Can you look for the key to the success of the whole economy here? Could Polish managers switch to this style?

- German vocational education. 

- German companies operating in Poland are the biggest foreign employer. What is work like at these companies? A comparison with the situation of employees in Germany.
- Electric cars: how will they develop if the German government introduces the announced subsidy system?
- Polish companies open branches in Germany 


- New technologies in the automotive industry on the example of German companies
Publication day: Tuesday and Wednesday
Length: 1 page
· 16 June - Duży Format – a weekly of Gazeta Wyborcza’s journalists. 

We are planning a special edition in collaboration with the Foundation for Polish-German Co-operation whose main theme will be Polish-German co-operation: the border, Poles in Berlin etc. 

Publication day: Thursday
· 17 June – local magazines of Gazeta Wyborcza – 21 big city opinion-making magazines
Planned topic: What can other cities learn from Berlin?
Publication day: Friday
Length: 2 pages
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All materials from the press will also be available for reading at Wyborcza.pl
* The editorial materials included in the Campaign will be prepared by the editorial staff and they do not constitute the subject matter of the Publisher’s services, and the Client has no right to modify their content or form, as per the principles arising from the Press Law and the Code of Good Practices of Press Publishers. 

** This document does not constitute an offer with the meaning of the law. The information included therein remain valid until 1 June 2016 or until further notice, whichever happens first. 

*** All information contained in this presentation constitute business secret of Agora SA with its registered seat in Warsaw, and its provision does not entitle any entity that becomes familiar with it to use it or to disclose it in full or in part without prior written consent of Agora SA. 

Agora SA hereby allows the party named at the beginning of this document to use this information solely for the purposes of assessing the feasibility of co-operation with Agora SA.

**** Deadline for the decision: 1 June 2016.
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